	
	 2007 Planned             Evaluation Studies
	Type
	Estimated Cost to CT Utilities
	Priority
	Study Parameters

	
	Residential 
	 
	 
	 
	 

	New
	Residential Lighting
	Persistence of Technology (measure life)
	$40,000 
	Very High
	Regional Study to examine persistence of CFLs and fixtures.  Study will inventory all efficient lighting during site visits to assess how many bulbs are still in use (and # added beyond the direct or indirect install), how many stored, reasons for removals

	
	
	Preparatory Study: Sample Collection
	$30,000 
	Very High
	Create a database of lighting markdown customers willing to participate in future studies.  Design likely to involve providing an incentive to customers electing to participate and then assembling a database of these customers.  

	
	
	Peak Performance
	$90,000 
	Very High
	Winter peak information -What Sockets are on at peaks and what sockets are CFLs going into? Requires lighting loggers analyzed by room location.

	New
	Ductless Heat Pump
	Impact & Customer Acceptance
	Phase 1: $70,000   Phase 2: costs in 2008
	Very High
	Include summer peak impacts (winter in 08: phased impact study).  

	New
	Early Implementation Review of Whole House Approach
	Field Review
	$20,000 
	High
	Need data review to look at early program to assess adoption rate, measures installation, costs.  Customer surveys to look at satisfaction issues.

	
	WRAP and UI-Helps Low Income Market Assessment - 
	Market Assessment
	$0.00 
	Low
	 Priority low for additional study but DPUC direction needed in order to take advantage of recommendations made in last year's evaluation.

	Cut
	ES Homes/ Residential New Construction Study - baseline/process study of what builders are really building and why builders participate; do builders value the Energy Star or are Companies just giving them money for what they already would do anyway.
	Baseline & Process
	NA
	Very Low (Not Needed)
	Very Low. More interested in a sharp look at the disposition for upgrading building codes and/or utility service requirements using RESNET providers.

	Cut
	HVAC Tune-Up program impact evaluation -  Determine what the Honeywell-tool based tune-ups actually save in kW and kWh. Participant/non-participant research; on-site assessments.
	Impact 
	NA
	Very Low (Not Needed)
	Understanding how to effect quality installations of AC systems is more important than understanding of Honeywell tool.  Not an evaluation issue

	Cut
	Residential "Whole House Approach" Study: This study will look at what other utilities are doing for the Whole House approach vs. less comprehensive approaches. It will also look at how successful a whole house approach may be with builders and homeowners.
	Baseline & Market Characterization
	NA
	Very Low (Not Needed)
	Alternatives that address individual technologies appear to be more fruitful.  These substitutes are outlined above.

	
	TOTAL ESTIMATED COST - Residential
	 
	$250,000 
	 
	 


	
	2007 Planned             Evaluation Studies
	Type
	Estimated Cost
	Priority
	Study Parameters

	
	Commercial / Industrial
	
	
	
	

	
	Energy Conscious Blueprint Market Study 
	Market Assessment
	$60,000 
	Very High
	Market work that gauges awareness in the design community of the new code and of how to meet it.  Assessment of how to deliver services to maximize savings.

	
	Market Opportunities in Existing Buildings
	Accelerated Chiller Replacement
	$75,000 
	Very High
	Numbers of chillers in each of several categories: size, age, geographic location. Market factors including owner disposition to change-out, first cost barriers

	New
	
	Roof Top Unit Replacement 
	$75,000 
	Very High
	Natural replacement rates, potential for accelerated replacement. Savings potential.  Barriers to implementation.

	
	
	Lighting Remodeling/ Retrofit/ Renovation
	$150,000 
	Very High
	Amount of T12 and older T8 building space still available for retrofit.  Amount of high pressure sodium and older lighting technologies in outdoor locations.

	
	EO Process and Market Evaluation PY 2006 
	Market Assessment Barriers to Participation
	$60,000 
	Very High
	Strategic approaches to engage non-participants & to get more comprehensive; where are we going with EO in the light of CT's future challenges?  Why are most participating customers not fully implementing measures?  Staged Approach.

	New
	C&I Lighting Peak Impacts and Coincidence (follow up to SPWG/RLW study)
	Peak Impact and Coincidence
	$75,000 
	High
	High. Regional study on additional information needs for FCM (building type, measure type, 100/200 kW split). Additional RLW phase

	New
	C&I HVAC Peak Impacts and Coincidence
	Peak Impact and Coincidence
	$50,000 
	High
	High. Summer peak impact and coincidence factors for FCM. Regional. Systems and measures will include rooftop and package units 

	
	C&I Measure Persistence of Savings Study
	Impact 
	$40,000 
	Medium/ High
	Peak impacts related to FCM.  May be useful as a regional study.

	New
	Prescriptive Measures
	Peak Impact and Coincidence
	$50,000 
	Medium/ High
	 Custom impacts (regional). Compare values with other utilities in region in interim, for consistency

	
	Small Business Energy Advantage Impact Study of PY 2006: Energy and Coincidence factors of measures. Also a market assesment/potential of what has been done, what is left?
	Impact & Market Assessment
	NA
	Medium
	Priority impact work through Market Opportunities study will be important for future resource potential considerations.  Hold for now

	Cut
	CT Maximum Potential Study (GDS): similar to study completed in 2004, this will examine maximum savings and demand savings assuming expanded C&LM funding levels.
	Market Assessment
	NA
	Low
	High for market opportunities (key future and remaining resources) study, instead of maximum achievable potential (None) See Above for Substitute Studies.

	
	TOTAL ESTIMATED COST - C&I
	
	$635,000 
	
	

	
	
	
	
	
	

	
	GRAND TOTAL  

2007 Evaluations
	
	$885,000 
	
	


	
	 2008 Planned             Evaluation Studies
	Type
	Estimated Cost CT Utilities
	Priority
	Study Parameters

	
	Residential
	
	
	
	

	New
	Ductless Heat Pump
	Impact & Customer Acceptance
	Phase 2: $90,000?
	Very High
	Include summer and winter peak impacts (phased impact study).  

	New
	Residential Central Air Conditioning Peak Impacts and Coincidence
	Peak Impact and Coincidence
	$80,000 
	High
	Summer peak impact and coincidence factors for FCM. Central A/C in 2008. Regional

	
	Residential and Small Commercial Load Control & Direct Load Control Study:  to encompass all potentially viable technologies, including A/C, pool pumps, pool heaters, etc., and user interface and info/control strategies
	Best practices, market, process and technical implementation study.
	$70,000 
	High
	Comparative analysis and research to determine parameters of future programs.  Want information on how many customers would be willing to accept load control and what incentives might be needed.  Expect that technologies and customer acceptance will change quickly over the next few years. 

	
	EeSmarts Process Evaluation (if DPUC orders)
	Process
	$50,000
	DPUC order
	Examine the results of program design changes in terms of disseminating materials to appropriate educators and promoting learning and activities that result in increased student knowledge of energy efficiency.

	
	TOTAL ESTIMATED COST RESIDENTIAL
	$290,000 
	
	


	
	
	
	
	
	

	
	 2008 Planned             Evaluation Studies
	Type
	Estimated Cost CT Utilities
	Priority
	Study Parameters

	
	Commercial/Industrial
	
	
	
	

	
	Market Opportunities Study: Emerging and Under-utilized Measures
	Market Assessment
	$75,000 
	Medium
	Technologies should include solid state lighting, high performance display lighting, advanced HVAC, etc.  Examine viability of including high performance building/system designs in programs. 

	New
	Prescriptive Measures
	Peak Impact and Coincidence
	$50,000 
	Medium/

High
	 Custom impacts study may be done as regional effort. Compare values with other utilities in region in interim, for consistency

	New
	Retrocommissioning Update and Process Follow-up
	Process, Market Follow-up
	$45,000 
	Medium
	Process update of revised approach and customer targeting, reviewing recent projects. Also follow-up on first projects to assess measure installation and any additional actions. 

	
	C&I Free Ridership and Spillover Study for PY 2006 
	Impact 
	Cost in 09
	
	

	
	C&I Measure Persistence of Savings Study
	Impact 
	$75,000 
	Medium/

High
	 Examine rates of business turnover in program participants.  What happens to measures/processes when business leaves building?  May be useful as a regional study.

	
	TOTAL ESTIMATED COST C&I
	
	$245,000 
	
	

	
	
	
	
	
	

	
	GRAND TOTAL
	
	$535,000 
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